May 16, 2012

Marketing and Networking Tips for Professionals and
Boutique Practices

Networking in the digital age requires professionals to utilize both traditional people skills and
new online tools. This session will help you navigate the changing landscape of networking and
leverage connections online and offline to advance your practice. You will learn how to:

Develop a networking strategy
e Set goals and identify target contacts
¢ Identify networking opportunities
e Prepare your message
e Manage your profile on and offline

Make connections at events and online
e Tips for working a room
e Strategies for online and offline networking
e Using social media: blogs, LinkedIn, Facebook, Twitter, Google+ and YouTube

Follow up and build relationships
e Set definitive next steps
e Reconnect online or offline

Manage your time
¢ How to fit networking into your schedule
e Tool to help manage your social media activities: HootSuite, Mashables, Google Reader

PANELISTS
e Donald P. Gage, D.Mn., CAGS, President, SDI Associates, time management and business
development consultant
Contact: 508-877-9890, don@sdiResults.com
Website: www.sdiResults.com

e Bruce Jones, President of Bruce Jones Design Inc, business graphic designer, author, social
media consultant and video producer
Contact: 781-255-7171, bruce@bjdesign.com
Website: www.brucejonesdesign.blogspot.com, linkedin.com/in /brucejonesdesign

¢ Kirsten Lovett, Project Manager, Marketing and Social Media Consultant,
Contact: 617-755-6764, klovett@Xkirstenlovett.com,
Website: www.Kirstenlovett.com, http: //wwwe.linkedin.com/in/kirstenlovett
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